PAGE  
3
Barash Bio 


Benefit Health Media

Contact: Andrea Barash

PH 212-674-2443

FX 212-253-8810

Email info@trainingfan.com
www.trainingfan.com

Biography:

Andrea Barash

Inventor of The Training Fan

President, Benefit Health Media, LLC

          A personal quest for momentum in her exercise routine and design aesthetics in the fitness industry propelled Andrea Barash into her fourth career as the inventor/producer of The Training Fan.  

       The 44-year-old New York entrepreneur had been art director at investment firm Drexel Burnham Lambert, promotion director at the New York Review of Books, marketing communications director for 11 Gannett newspapers and an independent design consultant.  

         “I traveled on business and would lose momentum with my workouts if I was away from my normal routine for even a few days,” Andrea recalls.  “I knew that consistency is the most important factor in exercising.”  She also thought “the fitness business lagged behind in sensitivity and awareness of good design.” 

       So she launched The Training Fan in 2002, a slim, narrow, pencil-length exercise guide she aimed at the gym bags and briefcases of fitness buffs who also wanted to maintain their workout routines despite changes in their work routines.  

          “I had never seen a book or instructional guide that demonstrated how to adapt a workout to a variety of environments,” she explains, “including working out with no equipment at all.”  

         “Actually, I never saw anybody work out with a book, either,” she muses remembering the practical and aesthetic considerations for design and content decisions: compact product, easy-to-read, organized in colors to match muscle groups, crammed with information, pages held together by a single bolt and creating a fan effect, allowing for progress notes to be recorded, impervious to dampness or rough handling.  The Fan is made of synthetic paper that doesn’t break down if dropped on the floor or into a damp gym bag, and notes can be written on the back of each page.

        “Color helps you navigate the content,” is how she explains that design element.  “The information in the Fan is meant to be easily accessible.  You can look at the image and understand quickly, or you can read more thoroughly and expand your understanding of the anatomy and muscle mechanics.”

        For example, a deep blue section on abdominals starts with a page of anatomical  muscle drawings, immediately followed by the frog-leg crunch, the single-leg jackknife and the oblique crunch that look like home or hotel-room exercises.

      The marketer in Andrea also demanded that The Fitness Fan be modified easily for large custom orders, changing just the title page, or adding or subtracting pages to tailor the content or hit a budgeted price point.

      Like the proverbial better mousetrap, The Training Fan found its audience quickly.  To date, more than 90,000 copies have been sold.  Health magazine, Weight Watchers, GE and GlaxoSmithKline placed large custom orders and others are in the works.  

       Calling up her roots in marketing, Andrea extended the line and launched new, smaller-size fans: The Mini Yoga Fan, Mini Golf Fan and Mini Travel Fan. On her drawing board are plans for Pilates, Stretch and 5K Walk/Run Fans.

       From a personal standpoint, Andrea proudly says that she exceeded her previous income right from the first year of being in business, a claim not many first-time entrepreneurs can make.  Working out of her apartment and employing only a part-time assistant keeps operational costs down – a situation Andrea knows will not last much longer.

     “My challenges aren’t just how to extend the line but how to sell more of the current products,” Andrea admits.  “I can’t do it all, design, oversee production, sell, market.  It’s way more than one person can do, or do well.”  But she is not quite ready to give up her independence and wearing all the hats in her burgeoning business.

       Andrea’s early discovery of her interest in art and design, so central to her business, was refined at Yale University, where she received a Master’s degree in Fine Arts in 1987.  She earned a Bachelor of Arts degree at American University in 1983.

        She is one of four children of a retired physician and his wife, a nurse.  One sister is a physician, one an attorney, and her brother is a television producer.  There is not an entrepreneur in the lot and no business genes either, just sibling admiration that she “had the guts to start your own business.”
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